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    The competition in culture is ranked as the third one after that in politics and 
economy. Military conflict leads to deconstruction and economic competition pillage, 
while the cultural competition is a benign one with shared benefits.The cultural 
competition focuses on the development of cultural creative industry. The cultural 
creative industry is not only an important supporter of science and technology, as well 
as cultural integration; but also an important way to increase employment and expand 
exports. It is also an important means to promote sound and sustainable development 
in society and economy and will enhance social cohesion and cultural soft power as 
well. The development of cultural creative industry is conducive to China's social and 
economic restructuring, industrial upgrading, and to curb the shortage of resources, 
environmental degradation and other serious problems exposed during China's 
economic development process. 
    A research method the qualitative analysis is applied to investigate the 
development of cultural creative industry. this research  summarizes relevant data 
both from  home and abroad and elaborates comprehensive analysis and comparison. 
In the policy research of cultural creative industry, literature analysis is mainly used to 
explore the relevant laws regulations and policy documents on cultural creative 
industries at home and abroad and to summarize and compare relevant studies. To 
study this case， the researcher selects Beijing 798 Art Zone, expounds the 
development process, analyzes its present situation and existing problems and 
countermeasures. 
After the SWOT analysis of the development status and policy environment of 
Chinese cultural creative industry, to promote the development of cultural creative 
industry，there are five resolutions:first, establishing a unified cultural creative 
industry management agencies;second,standardizing the cultural creative industry 
gathering zone management, and developing leading enterprises and small and micro 
















national "cultural and creative industry classification standard"and strengthen 
intellectual property protection;fourth,broadening the training channels of cultural and 
creative industry high-end talent, combining the establishment of university culture of 
multiple training channels with social culture, enterprise culture; fifth, dealing with 
the macroeconomic environment overall downward pressure, supporting key  
industries and making it industrial and international. 
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